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Editorial

The second issue of Media in Action assembles a variety of articles from
media studies, media law and socio-informatics. A thematic focus is on
‘Copyright Law’ and the question of legal answers to the problems in-
herent in user-generated work that builds on pre-existing and often
well-known works. A research article by Axel Volmar zooms in the
‘nature’ and purpose of formats and their relation to media theory.
Finally, a conversation between Volker Wulf and Batya Friedman high-
lights experiences and explores the future direction of technology
design by discussing the concepts of ‘Grounded Design’ and ‘Value Sen-
sitive Design.’

The editorial team hopes that you will enjoy reading the second

issue of Media in Action!
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